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"80% of leads 

gathered at a show 

are not followed up."

-Centre for Exhibition Industry Research (ceir.org) 



•Over 80% of exhibition attendees have an influence on 

purchasing decisions at show and 55% have buying plans as a 

result of attending.

•Exhibitions are the second most effective means of generating 

sales leads after companies’ own websites

•91% of decision-makers find exhibitions an 'extremely useful 

source of purchasing information'. 

When you consider:-

Why ?



"80% of leads 

gathered at a show 

are not followed up."

-Centre for Exhibition Industry Research (ceir.org) 



Goldfish bowl full of business cards Back of a fag packet

All manually collected information needs inputting

Lead collection  (What are the options)



Lead Management (the problems)

• Return to the office, play catch up

• Dig out shows leads and try to organise

• Leads need to be separated into style, product, 

region, type?

• Based on the above then allocation to sales team

• After allocation distribution

• Sales receive and place into process



Ideal Solution

In the ideal world every exhibitor should be able to 

collect leads at the event electronically, without 

keying in names and address’s, be able to add 

individual notes or at least add the next action or 

product of interest. These leads should be available 

in a system that gives you the ability to distribute to 

your sales teams, the same day as well as provide full 

visibility of the lead journey through to sale or not 

with financial reporting (ROI).





What is Visit Connect?

• Revolutionary new lead collection, distribution 

and management platform

• Written for exhibitors

• Integrated with SO VisIT pre-registration data 

base

• Software as a Service



Collecting Leads

• Collect leads with Datapens

• Collect leads in real time within the application



Collect leads with Datapens

• Datapens scan the barcode on a visitors badge 

to generate a lead.

• Visit Connect also supports “tags” to allow 

exhibitors to assign actions or groupings to leads 

as they are collected with Datapens.



Collecting Leads with Datapens
• Exhibitors can create a barcode sheet within 

the application to print out and use at the 

show.



Collecting Leads with Datapens
• Tags are assigned to visitors by scanning the 

visitor badge and then scanning a number of 

barcodes from the sheet.



Collecting Leads with 

Visit Connect Live

• Visit Connect live allows exhibitors to collect 

leads in real-time from within the application.



Collecting Leads with 

Visit Connect Live
• Exhibitors enter a visitors badge number and pin

• The system verifies the combination and retrieves the visitor’s 

information from our systems, real-time. It is then added to 

the exhibitor’s leads.



Collecting Leads with 

Visit Connect Live

• The Exhibitor can then edit the retrieved 

record or collect another.

• In edit, the exhibitor can add any relevant 

notes into the system as well as the ‘tag 

codes’ mentioned earlier.  

• This is also very useful to validate the visitors 

details and contact and options.



Distributing Leads
• Assign leads to users 



Manage Leads
• Set event targets and monitor performance



Manage Leads
• Set event targets and monitor performance



Manage Leads

• Monitor sales team performance

• Monitor lead allocation, pipeline and ROI



Download Leads

• Leads can be filtered and then downloaded in 

spreadsheet format


